
"Swatch is always changing, which is the

only unchanging thing about it."
- Max Imgruth, Swatch sales director for
U.S. market

"Fashion that ticks."

- Swutch advertising slogan.

Brand Debut: March 1983
Designers: Various, including Keith Haring, Kiki Picasso,

Tadanori Yokoo.
Client: ASUAG-SSIH; Iater re-organized as SMH; now

The Swatch Group

Early on, Swatches were popular for the interchangeability of straps

and other accessories. Two other early design f-eatures have had a huge impact:
cases showing visible components; and straps (and faces) with striking colors.

Vocabulary Exercise: After reading the above article, find the missing
English words for the Japanese definitions listed below:
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