PRODUCT DESIGN & MARKETING

The Product 2

THE LIF:’ECY'CLE OF A PRODUCT PART 2 : How a Product Lives & Dies

1. A company decides to make plastic cowboy hats for children

A mistake in the process . gTSK! GET oUT!I! % -

made them mis-shapen and _O

unsaleable.
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In throwing away one of the
offending products the man-
aging director made an
interesting discovery.

Try as he might, he could not
get rid of the hat.

Everytime he threw it, it
returned to him in a perfect
arc. As a hat it was a failure,
but as a boomerang it was an
outstanding success.

WHY DO PRODUCTS CHANGE & DIE?

FRIZBANG VOCABULARY

Check the following expressions in your vocabulary & write out their
English meaning. If you cannot find it, take a guess:

a) to cash in on

b) a craze

c) to wear off

d) a price war

e) to drop out

f) to go out of business




