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1. Look up the word 'consumer'. What does it mean?

2. What is the difference between a customer and the consumer?

3. Can you think of examples of customers who are pol Eonsume rs?
I Can you think of occasions when you use things but don't buy
them?l

4. Will an adveftiser direct his/her message towards customers or
consumers? Why?
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The distinction is between customers, who buy the goods, and

consumers, who may or may not buy the goods they use and

who may rely on the customers to supply them. An example
of the distinction is the housewife who buys breakfast cereal

but does not eat it herself. She's the customer. The gereal -

eating members of her family are lhe consumers.

o

So. whatever.our PercePtions are

cf the customer we have to be

aware of the needs of the eventual
consu mers. However, for simplicity's
sake going to call all of them
customers.

ln this chapter we direct our
gaze outward and investigate
that vital band of people,
our customers.

lmmediately, we become
aware of a distinction.
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